2 


Index to Volume Twenty-One (2001) 


Articles 
Ashton, John K., Cost Efficiency Characteristics of British 
Retail Banks 
A Test of Perfect Competition in the UK Retail-banking 
Deposit Market 
Bagchi-Sen, S., Wage Variations in Advanced Producer Service 
Work in New York 
Bryson, John R., Services and Internalisation: Annual Report on the 
Progress of Research into Service Activities in Europe in 1998 
Burton, Dawn, Savings and Investment Behaviour in Britain: 
More Questions than Answers 
Chaston, Ian and Terry Mangles, E-commerce and Small UK 
Accounting Firms: Influence of Marketing Style and Orientation 
Cuadrado-Roura, Juan R. and Alvaro Ortiz V.-Abarca, 
Business Cycle and Service Industries: General Trends and 
the Spanish Case 
Desai, Caroline, Keith Fletcher and George Wright, Drivers in 
the Adoption and Sophistication of Database Marketing in the 
Services Sector 
Dibb, Sally and Maureen Meadows, The Application of a 
Relationship Marketing Perspective in Retail Banking 
Doherty, N.F. and I. Perry, The Cultural Impact of Workflow 
Management Systems in the Financial Services Sector 
Durkin, Mark and Margaret-Anne Lawlor, Implications of the 
Internet on the Advertising Agency-Client Relationship 
Eliger, Christof, Beyond the Economic? Cultural Dimensions of 
Services: The RESER Survey of Service Research Literature 
in Europe in 2000 
Ellis, Nick and Claire Watterson, Client Perceptions of Regional 
Law Firms and their Implications for Marketing Management 
Ennis, Kay and Denis Harrington, Quality Management in Irish 
Healthcare 
Fam, Kim Shyan and Bill Merrilees, What Do Excellent Service 
Promotors Do Differently 
Fernandez, M. Teresa Fernandez, Performance of Business 
Services Multinationals in Host Countries: Contrasting Different 
Patterns of Behaviour Between Foreign Affiliates and National 
Enterprises 


1.103 


4.17 


1.169 


4.147 


2.175 


2.159 
3.64 
1.227 
3.130 
4.167 
4.100 
1.149 
4.1 


202 THE SERVICE INDUSTRIES JOURNAL 


Gardener, E.P.M., P. Molyneux and B. Moore, The Impact of the 


Single Market Programme on EU Banking 2.47 
Godley, Andrew and Scott R. Fletcher, International Retailing in 
Britain, 1850-1994 2.31 


Gonzalez, Marta de la Cuesta and Javier Garcia- Verdugo Sales, 
The Spatial Distribution of Credit: The Case of Spanish 


Savings Banks 4.62 
Hamilton, Robert and Mosahid Khan, Revolving Credit Card 

Holders: Who Are They and How Can They Be Identified? a3? 
Hobson, Kim and Stephen Essex, Sustainable Tourism: A View 

from Accomodation Businesses 4.133 
Holmlund, Maria, The D&D Model — Dimensions and Domains of 

Relationship Quality Perceptions 3.13 
Hsieh, Yih-Ming and An-Tien Hsieh, Enhancement of Service 

Quality with Job Standardisation 3.147 
Illeris, Sven and Gary Akehurst, Introduction RA 
Johns, Nick, Importance-Performance Analysis Using the Profile 

Accumulation Technique 3.49 
Karapetrovic, Stanislav and Walter Willborn, ISO 9000 Quality 

Management Standards and Financial Investment Services aA17 
Klassen, Kenneth J. and Thomas R. Rohleder, Combining Operations 

and Marketing to Manage Capacity and Demand in Services 2.1 


Larson, Jacob Norvig, Knowledge, Human Resources and Social 
Practice: The Knowledge-Intensive Business Service Firm as a 


Distributed Knowledge System 1.81 
Léo, Pierre-Yves and Jean Philippe, Internationalisation of Service 
Activities in the Haute Garonne 1.63 
Offer of Services by Goods Exporters: Strategic and Marketing 
Dimensions 2.91 
Llewellyn, Nick, The Role of Psychological Contracts within Internal 
Service Networks 1.211 


Marshall, J.N., P. Lewis, V. Belt, R. Richardson and A. Parkinson, 
The Impact of Organisational and Technological Change on 


Women’s Employment in the Civil Service 2.137 
Navarro, José L. and José A. Camacho, Productivity of the Service 
Sector: A Regional Perspective i233 
Pandit, Naresh R., Gary A.S. Cook and G.M. Peter Swann, The 
Dynamics of Industrial Clustering in British Financial Services 4.33 
Rubalcaba, Luis, Relationships between Services and Competitiveness: 
The Case of Spanish Trade 1.35 
Stare, Metka, Advancing the Development of Producer Services in 
Slovenia with Foreign Direct Investment 1.19 


g 
: 
: 
| 


INDEX TO VOLUME TWENTY-ONE (2001) 


Storey, Chris and David Kelly, Measuring the Performance of New 


Service Development Activities 

Sundin, Elisabeth, Gender-determined Jobs and Job-rotation — 
Problems and Possibilities 

Szmigin, Isabelle and Marylyn Carrigan, Leisure and Tourism 
Services and the Older Innovator 

Thomas, Alan B., Women at the Top in British Retailing: 
A Longitudinal Analysis 

Tzokas, Nikolaos, Michael Saren and Panayiotis Kyziridis, 
Aligning Sales Management in the Services Sector 


Book Reviews 1.241 2.191 


203 
2.71 
3.87 
3.113 
3.1 
1.195 
| 


